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Ewoaywyn
Ta kowwvika Siktva (1.x. Facebook, MySpace, Twitter kAm.) eivat vinpeoieg mov mapéxovv aTovg
XPNOTEG TOVG TN SuvatdTnTa Vo oUVSEOVTAL Pe PIAOVG TOVG Kat va HotpalovTat e avTovg TANpo-

gopieg. To Twitter [5], éva 18taitepo kovwvikd SikTvo ov avtoanokaleitat vnpecia microblogging,

EMTPETOVTAG OTOVG XPOTEG TOV Vot SNHOGLOTIOLOVY pnvupaTta pe Héytoto péyedog 140 xapaktr-
pwv (tweets), aAld kat va akolovBovv (follow) Ta tweets Twv XpnoTwv pe TOvg omoiovg ivat
ovvdedepévol.

Me tnv avénon g dnpo@ihiag Tov Twitter, TOOO 1 EMOTNUOVIKH KOVOTNTA OGO KAl O €T
XELPNUATIKOG KOOUOG avTIAapPdveTal Tn onpacia mov €xet 1 avaAvorn Twv TANPOPOPLDY OV
Tapdyetl yla TNy SLlamiotworn véwv TAoewV, TOV TPOGOLOPIOHO TPOTVTIWY GUUTEPLPOPAG KAl T1)
o@UYHOpETPTOT TOV Kotvov. [la mapadetypa n mapakolovdnomn kat 1) avaAvon ToL TEPLEXOUEVOL
Twv tweets kabwg kat Twv ovvnBewv Twv xpnotwv (sentiment and behavioral analysis) pmopei
va PonBroet a etatpia va aglohoynoet v amodoxr| £vog TPOLOVTOG TNG Ad TO KOO 1 va
Stapoppwaoet katdAAnAa tn otpatnyikr) marketing yia va mpooeAkboet ayopaoTe.

Me tov aptBpd Twv xpnotwv tov Twitter va Eemepvd ta 75 ekatoppvpla Kat va avgdvetat ov-
VEXWG, elval EPPavEG OTLVTIAPXEL Vg TEPATTIOS OYKOG Sedopévwy TTpog avdAvon. ZTnv mapovoa
Simlwpatikr Ba aocyoAnBovpe pe v amodotikn dewkrodoTnomn kat amobnkevon mAnpogopLwv
OXETIKWYV pe Snpootevpéva tweets e§epeuvVOVTAG TEXVIKEG ATTO TNV TEPLOXT] TWV KATAVEUNHEVWY
OLOTNUATWV.
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2KoTOG TNG SIMAWHATIKAG €ival 1 avanTuén evog cuoTHHATOS armobrkevong kat SetktodoTnong
gVOG [eyaAov aplOpo amo tweets e BAoT KATOLA OTUAVTIKA XAPAKTNPLOTIKA TOVG (OTIWG 0 XPO-
VOG aVApTNONG, 0 CLYYPAPEQG, ot AéEelg kKAetdid mov meptéxovv KAL) adlha kat 1 Statripnorn ov-
vaBpolopévwv aplBuntikwv ototxeiwv mov Ta agopovv (T.x. o apduog twv followers kAm.) [2]
woTe va Stevkolvvetal 1 avalitnomn kat i avélvor| Tovs. It avtdv to okomd Oa yiver xprion te-
XVIKWV and TNV meploxn Twv Kataveunuévwv Zvotnudtwv (Cloud/P2P, m.x. [1,3]). H mopeia mov
Ba akohovOnBei eivaw n e€nig:

1. Avantvgn crawler yia tnv cvAloyr| peydhov aplBpod Tpoc@atwy tweets KAVOVTaG Xprio
tov Twitter API [4], katd mpotiunon o Java.

2. ZvAloyn Twv tweets kat e§aywyn Twv TANPOPopLOV cVpPwWvaA pe Ta omoia Ba Ta SewkTo-
dotroovyte.

3. Avamtuén oe Java katavepnuévov CLOTHUATOG ATOBNKEVONG TWV TANPOPOPLDY AVTWYV e
OKOTIO TNV anodoTikr avalitnor Tovg.

4. Tlewpapatikn a&loAdynon Tov oVOTAHRATOG.
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